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Artistic Conception of Chinese Characters in Design

Xiao Yanping
( Ethnic Art Department, Xiangxi Vocational and Technical College for Nationalities, Jishou Hunan 416000, China )

Abstract: As a unique ideographic script, the coexisting of sound, form and meaning in Chinese character has been
attached more and more importance by graphic designers. Moreover, with changeable visual form and profound cultural
connotation, Chinese characters could construct a subtle artistic beauty in conception. In the process of designing, artistic
conception could enrich the information and cultural connotation in Chinese characters and achieve the psychological
emotional resonance in the audience. There are two ways in design to deliver the artistic conception: one is calligraphy art
redesign; while the other is graphic image-text design in alternation.
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Fig. 2 Calligraphy poster design
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