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Abstract: Virtual and real space form of packaging structure constitute overall form of packaging space. There are two
typical forms of identical body of uniformity and distinct body of balance in packaging structure. The identical body of
uniformity defines form of outside contouring in real space. With absolutely equal distribution of virtual form, it leads to
dominant balance of static sensation and obvious balance of axial symmetry form, which reflects aesthetic serenity. The distinct
body of balance adjusts form of outside contouring in real space. With absolutely un-equal distribution of virtual form, it shows
dominant balance of dynamic sensation and obvious balance of non-axial symmetry form, which reflects aesthetic vivacity.
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Fig. 1 Virtual & real space of packaging structure
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Fig.2 The adjustment form of virtual & real packaging
structure space in the identical body of uniformity
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Fig. 3 The packaging structure design of Jiannan Chun liquor
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Fig.4 The packaging structure design of children's

personal care of kandoo P&G
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Fig.5 The adjustment form of virtual & real packaging
structure space in the distinct body of balance form of
packaging structure
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Fig.7 The men's perfume
packaging structure
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