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Connotation and Denotation of Packaging Design Localization

Wang Ping, Yang Meng

( Shenyang Institute of Aeronautical Engineering. Shenyang 110136, China)

Abstract: Through the research on packaging design localization, the element of local culture in packaging design and

its heritage and development are explored, the purpose of localized packaging by absorbing nutrition from tradition is given. By

integrating localization and modernization, local culture and national characteristics can be transmitted to the world by means

of packaging design.
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Fig. 1 The ancient elements used in modern packaging
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Fig.2 Liu Chia-pin packaging image
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