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Theme of Product Form Design
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ABSTRACT: It aims to study the relationship between the product design and product form. Through the analysis of

non non

product "instrumental”, "human nature", "culture connotation”, "social significance", based on the product function as the
dominant factor of product design, it analyzes the factors influencing product design form symbols.Product is more than just
a simple aesthetic object, which is different from art.Consumers often regard product as the life of a "tool" of "beauty".
Products not only have good use function, but also have good visual aesthetic.The product design process is a more rigorous
design activities.Product design must consider the product form to qualify for the use of the product function, product form
is the structure of the product appearance.
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