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Research on Modeling Design for Enhancing the Vitality of Product
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Abstract: It discussed the creative methods of enhancing the vitality of product modeling, thinking from three
perspectives of "visual dynamics","from nature","from life". With case studies, it concluded five ways that"axis tilt
method","bionic method","evoking experience method","commodity morphological method"," product story method" to
enhance the vitality of product modeling. Based on these methods, under the high—tech information age, it eliminated the
problem caused by loss of form and pursuit concise modeling which is lively and full of cultural flavor.
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Fig.4 World in the kids' eye
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