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The Creative Demand Design of Product Development for Children

LIANG Jia, XIONG Qing—zhen
(Jiaying University, Meizhou 514015, China)

ABSTRACT: Objective To study the design creative demand of children’ s product development. Methods Starting
from the meaning of creative demand design of children’ s n product development, it analyzed the current situation, as well
as the relationship between the age of children and product development of creative demand. Conclusion It the
relationship between creative and other design principle of children’ s product development through specific cases analysis.
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Fig.1 Children" s Fig.2 Children Fig.3 Children
bathtub with bionic form bathtub with cartoon ~ bathtub with

form geometry form
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