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I nvestigation on the I nfluences of Postmoder nism on Graphic Design Development in China

MA Cong-long, HAO Xiao-xiu
(Tianjin Vocational Institute, Tianjin 300384, China)

ABSTRACT: It aims to investigate the development history of graphic design in China under the influence of postmod-
ernism. The development status of graphic design in China is investigated, and the influences of postmodernism on the
graphic design in China and its enlightenment to the future development of graphic design in China are analyzed, com-
bined with the characteristics of postmodernism thoughts. The influences of postmodernism on graphic design in China
are worth thinking about. When it comes to visual technology, the mode of thinking will also become more imaginative. It
is necessary for us to improve the levels of national design and public aesthetics, focus on the inheritance of traditional
culture while considering the social and economic development, and integrate the postmodernism design philosophy with
the graphic design in China, so as to form a good design interactive environment and promote the Chinese design to reach

the international level.
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Fig.1 Series "Chinese characters" by Kan Tai-Keung: Mountain, Water, Cloud, Wind
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Fig.3 Graphic design in China by Chen Shao-hua
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