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Emotional Design of Webpage for the Elders

LI Yong—feng, BAI Jin—yan
(Jiangsu Normal University, Xuzhou 221116, China)

ABSTRACT: It aims to improve the websites use experience of the elders, and allow older people to better accept the use
of webpages. Based on emotional design theory, from the three levels (visceral,, behavioral, reflective) of emotional design,
and combined with physiological characteristics and psychological characteristics of the elders, it analyzes the emotional
needs of older users. Based on this, it proposes that emotional design method about enhancing the visual aesthetics,
increasing availability , improving user experience and applies it to elderly web design. Using these method, it can make the
older users not only obtain good visual experience, functional experience but also get good emotional experience in the
interactive process of webpages.
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Fig.1 Three levels of emotional design
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Fig.2 Homepage of dating for seniors
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Fig.3 Part function unfolds of website Xiyanghong
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